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INSIGHTS ON

E-COMMERCE IN CAMBODIA

CAMBODIA’S E-COMMERCE AT A GLANCE

In 2021, Cambodia’s access to Internet,
Mobile Phone and Social Media are reported as:

f

Social Media

12m

Number of people
using
social media.

Devices Accessible
to E-commerce

54.9%

Purchase is concluded via
internet on a desktop PC.

45.1%

Purchase is concluded via internet
ona tablet or smartphone.

Internet Mobile Phone

13.3M  22.10M

Number of people  Number of devices
having access to being used in
internet, Cambodia.

Sources: World Development Indicator and Data Reportal

CAMBODIA'S E-COMMERCE DEVELOPMENT

92% of implementation rate

Fastracerg :

Cambodia is the top-performer country
in the UNCTAD's Second eT Readiness —
Implementation Review for her national
e-commerce policy and strong involvement ®
T

by the private sector.
Policy & Strategy Developments

- Rectangular Strategy Phase 4:
“Preparation for Digital Economy
and the Fourth Industrial Revolution”

- Cambodia Rapid eTrade Readiness
Assessments 2017 and 2022
- Cambodia’s Trade Integration

- Digital Economy and Society Strategey 2019-2023 (CTIS)

Policy Framework 2021-2035

intertwine with and response to the
recommendations set out in the CTIS

Priorities in FTAs

- Cambodia’s ASEAN Chairmanship
One of Cambodia’s PEDs:
ASEAN E-commerce Trustmark

Legal Frameworks

- Law on E-commerce
(promulgated in Nov 2019)

- Law on Consumer Protection
(promulgated in Nov 2019)

- Law on Competition
(promulgated in Oct 2021)

- Draft Cybercrime Law and

Framework

- E-commerce strategy was formulated to

- ASEAN Agreement on E-commerce
- Provisions and chapters related to 8
Data Protection and Privacy Law e-commerce in RCEP, CCFTA, and CKTFA  [&] kB

FIRST I
E-COMMERCE IS EARNING MORE

$970.10 miior

Total market value of

E-commerce in Cambodia

e-commerce in Cambodia

in 2021,

By 2025, the e-commerce
revenue in Cambodia
is projected to reach

$1 .78 vittion

1,782.34

E-commerce revenue

in Cambodia,

3 1,509.86
million $ {2
111729
813.25 | I
2020 2021 2022 2023 2024 2025

E-commerce revenue by sectors, million $

263.30

Fashion

254.40

Electronics

44.29
Beverages .
57.19
230-50 Food
Beauty, Health,
Personal and
Household care 46.29
‘ Furniture
Toys, Hobby and DIY )
Medla
Sources: World Development Indicator, Data Reportal, Statista
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